In short, research on Danish populism is characterized by different theories and methods, which may be the result of different understandings of the exact nature of populism. Hence, it seems necessary to briefly identify the populist actors in Denmark and the conditions under which they operate. In general, research on populist actors in Denmark typically began by choosing the DF (and earlier, the Progress Party) as an example of populist parties in Denmark. If these two parties were actually populist was rarely explicitly discussed. In fact, all of the earlier-mentioned indicators by Jagers and Walgrave have been attributed to the DF: reference and appeals to the people (e.g., Klages, 2003, p. 408) , exclusion of out-groups (e.g., Boreus, 2010) , and anti-elitism both toward domestic (e.g., Dyrberg, 2001 ) and international elites, such as the European Union (e.g., Jupskås, 2015) . Thus, using Jagers and Walgrave's typology, DF members could be classified as complete populists.
Not all researchers agree with the above characterization of the DF. For example, Vigsø (2012) argued that the DF is more sales-than market-oriented. That is, the party is trying to sell its policy in the most effective way but is not changing it according to market demandsa factor that he saw as part of the populist approach to politics. In contrast, none of Jagers and Walgrave's three indicators state that parties necessarily have to change their policy according to public opinion. Other authors, such as J. Goul Andersen (2007) , refrained from calling the DF populist due to an ambiguity of the term and the party's mobilization of voters across cleavages in mainstream politics. Of course, Jagers and Walgrave's indicators do not preclude a populist party being mainstream or communicating about mainstream issues. The variation in these examples and in most of the literature regarding the DF's classification as populist or not may therefore be due to different understandings of populism.
In addition to the DF and the Progress Party, a few other right-wing actors are sometimes described as populist (Hjarvard, 1999, p. 154; Lund, 2003) , but there is not much systematic research about these actors, since most of the research has centered on the DF and the Progress Party. Nonetheless, if we consider only one of the populism indicators, it has been shown that other, non-populist parties also appeal to "the people" in their party manifestos, but they tend to do so in different ways (Jupskås, 2012) . Whereas the DF refers to the people in a nativist setting, the extreme left-wing party, the Unity List (UL), refers to the people as a group with few economic and social resources. Referring to the people is not the primary strategy of the Unity List, however. Generally speaking, even though parties other than the DF may have some populist tendencies, populism is not their main communication strategy (see Jupskås, 2012) .
The relationship between the two populist parties, the DF and the Progress Party, is extraordinary because the DF started as a split-off from the Progress Party, which has by now left the political scene. Researchers (e.g., Klages, 2003) initially doubted whether the DF would be able to sustain its relatively high and increasing voter support in its newly gained, supportive role to the incumbent government. The DF was in fact able to do so, managing to later increase its number of parliamentary members, as mentioned in the introduction.
The enduring and even increasing support for the DF raises the question of why the party has succeeded in gaining it. Obviously, a large amount of possible contextual factors have been discussed in the literature, such as other parties' behavior and their positions on issues raised by the populists (Boreus, 2010; Jupskås, 2013) as well as the voting system in Denmark, which allows smaller parties to enter the national parliament (Rydgren, 2004, pp. 476-477) . The contextual factor that appears to be highlighted the most is the role of wealth and social cleavages. Though some research argued and found that a high unemployment rate benefited right-wing populist parties (Müller-Rommel, 1998) , other findings showed the opposite to be true in a newer Danish setting: A low unemployment rate, rather than a high one, seems to be favorable to the DF (Bjørklund, 2007; Rydgren, 2010) . This finding might seem odd if one expects populist parties to mainly appeal to marginalized and unemployed voters. The explanation offered for the apparent contradiction is that low unemployment leaves the political agenda open to value-based issues. An agenda with this focus gives populists a better chance to appeal to their voters. Related to this finding, some researchers, such as Liljeqvist and Voss (2014) and Rydgren (2010) , have argued that socioeconomic cleavage has lost its importance in Denmark (although it continues to exist in Finland and Sweden), with the result that Danish populists have had greater opportunity to politicize immigration and national versus international issues, such as promoting an anti-European Union point of view. Following this logic, Ivarsflaten (2005) also concluded-by using Denmark and France as examples-that support for populist parties depends on populist voters being willing to base their votes on issues other than economic ones. Indeed, populist voters hold divergent economic preferences. A salient economic dimension makes it harder for populist parties to successfully communicate those issues on which their voters agree; populist voter disagreement on economic policy might leave populist parties "limited by or vulnerable to the salience of the economic dimension" (p. 465).
Contextual factors do not in and of themselves lead to voter support; a condition for support is that populist actors be well known and accepted by the voters. An important means to reach this goal is the populists' political communication, which is the topic of the next section.
Populist Actors as Communicators
A substantial part of the research on populism in Denmark mentions the key roles of the former populist party leaders Pia Kjaersgaard (DF) and Mogens Glistrup (Progress Party). For instance, Klages (2003) has described how Glistrup-through his expressive communication style-managed to appeal to "the ordinary citizen." Likewise, Kjaersgaard has been described as a charismatic leader of the DF (e.g., Ringsmose & Pedersen, 2006, p. 73) . These characterizations are often not followed by systematic empirical analyses, perhaps because the party leaders are not the primary focus of most cited analyses. Rather, the party leaders and their communication styles are primarily used to illustrate their parties' populist political communication. More research on the communication styles of populist party leaders is clearly needed.
The limited amount of research does not imply that the communication of Danish populist party leaders is unimportant. Their communication likely still plays a vital role. For instance, earlier research found that in the second half of the election year 2001, Pia Kjaersgaard was the second most quoted person on immigration issues (next only to the immigration minister) (see Karpantschof, 2002) .
Turning from the party leaders to the populist parties themselves and their political communication styles, it is relevant to first identify the issues that these parties try to place on the political agenda. Klages (2003, pp. 408-409) has stated that the populists' communication strategy is more issue-based than that of traditional catch-all parties. It is also different in the sense that the latter tend not to be based on a specific ideological framework. A selected political issue may often be immigration; indeed, a large part of the literature either entirely or partly focuses on populist parties' anti-immigration agenda setting and how they frame this issue (John Andersen, Elm Larsen, & Møller, 2009; Bale, Green-Pedersen, Krouwel, Luther, & Sitter, 2009; Boreus, 2010; Dyrberg, 2000 Dyrberg, , 2001 Green-Pedersen & Odmalm, 2008; HadjAbdou, Rosenberger, Saharso, & Siim, 2012; Hellström & Hervik, 2013; Jacobsen, 2013; Karpantschof, 2002; Klages, 2003; Rydgren, 2004 Rydgren, , 2010 Vigsø, 2012; Yilmaz, 2012) . Researchers' tendency to focus on this aspect of the populist agenda setting does not necessarily mean that populist parties always-or even most often-articulate this issue. Exclusion of groups is a characteristic frequently attributed to populist parties, which might have caused the narrow research focus on this topic-a question that needs more systematic research. Nevertheless, some researchers have noticed that the DF has "focused almost exclusively on immigration" (Green- Pedersen & Odmalm, 2008, p. 373) .
Scholars have studied how populist parties link other issues on the political agenda to the immigration issue. Using discourse analysis, Dyrberg (2000) , for instance, found that the antielitist issue is often tied to the immigration issue in the sense that both are seen in contrast to ordinary citizens: The DF sees the political elite as not caring whether Danish traditions are being threatened by immigrants and internationalization. It describes the current government as working little for national interests and instead working for EU interests or international business interests (Jupskås, 2015) . Political issues such as welfare, economy, and crime can also be linked to immigration; low-quality welfare benefits, economic recessions, and high crime levels provide fuel for discourses about immigrants exploiting the welfare system and committing crimes (Jupskås, 2015, p. 30; Rydgren, 2004, pp. 485-486) .
In sum, previous research indicated that a Danish populist political communication strategy is to try to get the immigration issue on the political agenda, and sometimes this agenda setting takes place by linking other issues to immigration. As stated in one study: "Veiling was actually more of a side issue, a communicative strategy used instrumentally to push through other political agendas in adjacent policy areas" (Hadj-Abdou et al., 2012, p. 138) . This agenda-setting strategy is not necessarily limited to the Danish context, as the same is said about the Netherlands and Austria. Regarding the specific case of veiling, other parties in Denmark subscribed to a "religious freedom" rhetoric (p. 141).
With this knowledge of the populist communication strategy on agenda-setting, it is natural to look more in-depth on how the issues are communicated: What kind of language and communication styles are used? Using a broader empirical basis, Jacobsen (2013) found that the DF more often than other parties used identity-based and moral-universal frames. Similarly, Vigsø (2012) found that the DF in its press releases based its arguments on morality. Danish populist political communication therefore seems to some extent to be relying on a morality-based frame, which is supported by the use of specific examples, such as the above-mentioned examples of veiling.
Looking closer at the frames, it is interesting to note that a substantial amount of the research directly or indirectly referred to the concept of "negative other-representation," which means that one group frames another group as inferior (Boreus, 2010, pp. 133-134) . The recurrence of this concept in the quoted studies might be related to their subject matter, which has frequently concerned populist actors' communication about immigrants. To mention some examples of research findings, immigrants from Muslim countries were portrayed as Muslim fundamentalists (Rydgren, 2004) and refugees as "criminal convenience refugees" (Boreus, 2010, p. 139) . Rydgren (2004: 485) further found that the DF often framed national values as being under threat by immigration, often giving "its neo-racist rhetoric a conspiratorial tinge."
These findings do not imply that there are no limits to populist communication and its framing. Legislation against racist speech, the so-called racism paragraph, and the wish to be acknowledged as serious parties are both stated to be important for the populist actors. The most right-wing statements, therefore, are sometimes made in an implicit way, according to Gaasholt and Togeby (1995) . Seeking to be perceived as a serious party might be easier today than in the early days of the Progress Party. Today, other parties' policy positions on immigration are no longer so very different from the DF's. Even though, as shown above, other parties' communication on specific topics may be different, some research found that a basic understanding of "us" and "them" is shared and communicated by most, if not all, parties (Bale et al., 2009; Boreus, 2010; Hellström & Hervik, 2013; Jacobsen, 2013; Yilmaz, 2012) . One explanation is that other parties do not want to lose voters to the populist actors, but at the same time, they are unsuccessful at framing the populist actors in a negative way. Thus, they are left with no better option than to follow populist rhetoric and policies (Hellström and Hervik, 2013) . Notably, the DF portrays other parties and other organizations that disagree with its views as examples of the elite. The DF distinguishes itself from these groups by applying various phrases to them, such as "the goodness industry" (Rydgren, 2004, p. 487 ) and "European[s] by heart" (Jupskås, 2015, p. 31) .
There is limited research on the communication strategies used by Danish populist actors when approaching different media, thus whether the DF differentiates its communication depending on the media remains largely unanswered. Research has typically focused on one media outlet and has not discussed differences in populist communication depending on the media. We can therefore mention only a few examples of populist communication in different media. Klages (2003) found that the Progress Party focused mainly on tabloid newspapers, 6 and another study showed that the DF had remarkably few nationwide newspaper advertisements (including tabloid newspapers) during the 2011 election (Kosiara- Pedersen, 2014a) . The limited number of advertisements may be explained by Vigsø's findings (2012) that the DF used press releases more frequently than other parties in an effort to make ready-made news, thereby making it easier for the media to cover the story. When applying this press release strategy, advertisements may be seen as less important during election campaigns. The DF is also known for aiming at strict control of communication, restricting its availability even to ordinary members of the party. DF's actions including the erasing of websites and the expelling of members from the party (J. Goul Andersen, 2007) .
In sum, according to previous research, a central part of the DF's communication strategy is to politicize immigration in various ways, and a means to raise the political awareness of this issue is to link it to current issues on the political agenda, such as crime, gender, and welfare. The party uses moralityand identity-based frames more often than other parties. One of the most prominent frames ("us and them"), however, is today shared to some degree by almost every Danish party. It appears that the DF's communication strategies, with their focus on press releases and fewer nationwide newspaper advertisements, are different from the strategies of other parties-but the findings on this point come from studies with limited time spans.
The Media and Populism
The media might play an important part in connecting populist actors with citizens. How the media chooses to react to populism and how it structures its content may have an impact on how populism is perceived by the public. To mention one instance, a study of newspapers in Denmark showed that much of the attention given to the topic of immigration was actually about the reactions to immigration rather than immigration itself (Gaasholt & Togeby, 1995) . This type of media focus makes it easier for parties to make their political statements on the immigration topic and might well suit the DF, since one of its main policy concerns is immigration (as shown in the preceding section, Populist Actors as Communicators). This example, among others, stresses the importance of investigating the media's reaction to populist political communication further.
Some studies found that the Danish media tend to describe the relationship between citizens and politicians as tense, with the ordinary citizens being victims and the far-from-reality politicians being unreliable (Hjarvard, 1999; Jønch-Clausen, 2010; Phillips & Schrøder, 2004 ). An example of this kind of framing is a story about a person suffering from cancer who was not granted special housing, the local politicians being unwilling to listen to his complaints. The Danish tabloid paper, Ekstra Bladet, presented this case as the citizen against the system and local politicians, which resulted in national politicians interfering in the process; one even sued the local municipality. Phillips and Schrøder (2004) and Hjarvard (1999, pp. 175-177) concluded that the media, in using the us-against-them point of reference, acted on populism's terms. It thus not only made it easier for the populist parties to express their views but also pushed all the other political parties to communicate in a more populist way.
Related to this discussion, a comparative analysis by Hellström and Hervik (2013) found that journalistic language use differed between Denmark and Sweden: "Unlike the situation in Sweden (especially in 2004) the DF is described as 'one of us'" (i.e., part of mainstream politics) (Hellström & Hervik, 2013, p. 463) . This study also found that the media made it In sum, not much is known about the effects of populist political communication. One might nevertheless expect differences between populist voters and other voters, since other differences between them already exist, such as their levels of trust in others and how important a factor the party leader is to a person who is considering joining a party.
Summary and Recent Developments
The literature on populism in Denmark is characterized by different understandings of populism and different theoretical frameworks. Despite this variation, most of the literature agrees that the (now almost defunct) Progress Party and the DF can be seen as the main populist actors in Denmark. The research indicated that the DF often tries to politicize valuebased issues-mainly immigration-and sometimes ties this issue to other political issues in order to indirectly put the immigration issue on the political agenda. When addressing these symbolic, value-based issues, other research unsurprisingly showed that the DF uses moralitybased frames. A major immigration frame is "us and them," which other parties have adopted to some degree as well. The media might help convey populist messages to citizens. Whether the increasing presence of commentators in current affairs programs might make populist political communication harder (or the opposite) remains to be seen. Overall, exactly how Danish voters react to specific populist messages is largely unanswered by extant research.
